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2012 Annual Report

Letter from the President
I’m in my final year as Chairman of the Center for Church Communication (CFCC) Board. It has been a
pleasure and an honor to serve church communicators these last three years. I will take much joy from the
relationships I’ve formed and from the experience of seeing the transformation of CFCC, which many of
you will only see the fruits of in 2013.

A special thanks to the following people who have
faithfully served CFCC over the last year:
• Justin Wise who ends his tenure as Executive Director. His leadership brought together a team
to execute the vision of the organization and he personally invested hours and hours into helping
church communicators. Thank you.

• Lori Bailey who led the creation and development of a series of eBooks that will be launching
in 2013 for church communicators. Lori ends her board term with a valuable contribution; her
insight and patient and wise counsel always seemed timely as we discussed challenges.

• David Uribe has led the charge excellently with the formation of a Church Communication
Certification Program that we hope to launch in July of 2013. He has built a team of experts,
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such as Gerry True, Stephen Brewster and more who have created a top-notch curriculum for
people wanting a solid foundation of leading a church’s communication.

• Jake Day (in the midst of having triplets!) continues to guide the process to formalize an
association for church communicators launched in 2013.

• One deliverable I think is going to be extremely valuable is the kickoff of an annual Church
Communicators Survey, led by Emily Elgin. This survey will look at roles, responsibilities,
compensation and more for people in the church communication field.

• Thank you James Martin for taking on the critical board governance/finance chair. We’d be in
trouble without you.

There has been tremendous work going on behind the scenes and I pray 2013 shows the fruit of these people’s sacrificial service to the church. I feel blessed to participate in such a worthy cause, helping spread
the most important story man has ever heard. Blessings and may CFCC continue to flourish in this regard!

Drew Goodmanson
Chairman, CFCC
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Overview
We are a firebrand of communicators, sparking churches to communicate the gospel clearly, effectively
and without compromise.
We are made up of passionate change agents, experienced comm professionals and thoughtful instigators;
advocating for communicators to find their place in the church - and helping the church get through to
their communities so that churches know who they are and are unashamed to tell others.
We identify, resource and celebrate the next generation of church communicators, encouraging them to
focus their tenacity and talent for excellent communication, so that churches are sought out by the communities they serve.
We provide smart coaching and mentoring through social media, publishing, events and one-on-one relationships, spotlighting communication that is true, good and beautiful - prompting others to do the same
- so that more outsiders become a part of a church community.
We remove barriers to change the way people see Christians and how they speak about the church by
promoting relationships. resources, ideas and models for communication. We collaborate people’s gifts/
skills to work in concert with the creator and their local church.
As God’s story comes alive to us and others, we see gospel-centered local churches that captivate the
attention and liberate the imagination of their community, resulting in more people saying, ‘That’s what
church should be!’

Overview
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History
The Center for Church Communication started as an idea to help churches communicate better. The
initial roots go back to the late 1990s when Brad Abare started a marketing agency that worked with a
handful of churches and ministries. The idea was to help as many people as possible for as little money
as possible. It quickly became clear that ministry pricing didn’t equal financial sustainability, so Brad
continued to help churches on the side while growing his company as a separate entity outside of the
“church market.”
Several years later, in 2004, Abare tried again to launch a stand-alone company that would work exclusively with churches. During a planning meeting for the launch of CFCC, the idea for Church Marketing
Sucks was also born. Together, the Center for Church Communication and Church Marketing Sucks would
both serve churches by drawing attention to effective communication and offering resources for accomplishing the task.
It didn’t take long for CFCC to abandon its original commercial model, and instead come alongside and
be the overarching organization for Church Marketing Sucks, the Church Marketing Lab and other projects being hatched. CFCC would be the nonprofit hub for multiple communication support streams, and
continue to foster and facilitate a community of church communicators around the world. In 2005, CFCC
was incorporated as a 501 c(3) not-for-profit organization, and was officially granted tax exempt status on
June 20, 2006.
From June 2006 to June 2009 each of CFCC’s initiatives continued to develop, expand, gain audience and
foster community. During the summer of 2009, CFCC team members responded to the need for a greater
support structure and put plans in place to establish a CFCC board of directors.

ordination of CFCC efforts could foster even greater support for churches looking to communicate well.
The year 2012 marked a year of transition in the life of CFCC, as we said good-bye to one of our previHistory
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Following the establishment of the board, an executive directorship position was created so strategic co-

ous co-directors, Tim Schraeder. Tim’s work at CFCC will be felt for years to come, and we are grateful
for his service. Justin Wise assumed the role of executive director and continued to lead for 2012. We
also celebrated the great work of board members Maurilio Amorim, Dawn Nicole Baldwin, Chad Cannon, Phil Cooke, Scott McClellan, Kem Meyer, Ken Shaffer, and Cynthia Ware when they announced their
departure from the board. CFCC would not be where it is today without their selfless contributions. We
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have continued to refine the focus of our board of directors and installed a new board operations director,
James Martin, who is helping give direction and vision to operational side of the organization. Lastly (but
certainly not least), we welcomed CFCC administrator, Katie Strandlund, to the organization. Katie has
brought a much needed day-to-day focus for ongoing tasks.

CFCC VALUES
• Reflecting Jesus
• Clear communication
• Continued learning
• Generosity in spirit and resource
• Praising, supporting and equipping others
• Collaborating with integrity and transparency
• Humility in expressing our unique personalities
• Disagreeing well
• Not stealing from others
• Owning mistakes and resolving problems
• Building friends for life, not friends for leverage

2012 Quarterly Summary
History / Quartely Summary
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First Quarter (January-March)
• Discussions begin to build a 101 Certification Program for church communicators.
• James Martin is welcomed onto the executive board to replace Brad Abare in an operational capacity.
• Outspoken Conference roadmap is laid out by co-director Tim Schraeder.

Second Quarter (April-June)
• Co-director Justin Wise flies to Ontario, Canada to represent CFCC at the Create Canada Conference.
• Co-director Tim Schraeder flies to the Christian Media Australia Conference in Brisbane, representing CFCC.
• Continue to support the Creative Missions outreach, sending church creatives to serve churches
in Northwest Arkansas and Joplin, Mo.
• CFCC launches email blasts, serving faith-based businesses looking to connect with the
CFCC audience.

Third Quarter (July-September)
• The executive team met after the Echo Conference for a board-wide meeting.
• Board members helped develop a strategic traction plan to help further financial goals of CFCC.
• Co-director Tim Schraeder resigns from his role.
• CFCC Meet Up is held in Chicago during the STORY conference.

Fourth Quarter (October-December)
• New administrative help comes to CFCC as Katie Strandlund joins the team.
• A conflict of interest policy is drafted for CFCC team and board members to clarify outside
involvement with other organizations.
• A plan for developing resources is put into place, adding revenue streams for the organization.
• The Certification Program inches closer to being launched, with board member David Uribe
leading the initiative.

Quartely Summary
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CFCC at Work in 2012
Church Marketing Sucks (blog)
http://www.churchmarketingsucks.com
Status: Launched July 2004
The Church Marketing Sucks blog has been CFCC’s most popular service to churches. The site features
news and updates on church marketing, helpful ideas and resources, commentary and philosophy, and
a growing community of people interested in seeing the church matter. In 2012 highlights on the site
included an on-going series highlighting historical figures called Church Communication Heroes and another on-going series of “getting started” interviews with church communicators. This year the site drew
an average 21,000 monthly visits from 170,000 unique visitors who have contributed more than 13,000
comments on more than 2,300 entries. The site also has a monthly e-mail newsletter with over 4,000
subscribers.

Social Networking: Twitter & Facebook
http://www.twitter.com/cmsucks
http://www/facebook.com/churchmarketing
Status: Launched in August & October 2009
Envisioned as extensions of Church Marketing Sucks, these services deliver content via status updates,
condensing church marketing content to 140 characters or less. Twitter content is imported to Facebook
and served on our fan page alongside links to blog posts, job listings and more. The mini content offers
more opportunity for interaction and the ability to cover more material. Much of the content is unique and
not covered on the blog. The Twitter feeds of CFCC web properties have more than 15,000 followers and
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the Facebook pages have nearly 2,300 likes.

Church Marketing Lab
http://www.cfcclabs.org/cml
Status: Launched March 2006
Feedback can make all the difference, which is why we started a group to share and critique church marketing materials. This group is hosted on Flickr and enables people to share their work, offer their feedback and improve church communication. It’s the power of the people, working for the church. Currently
led by Chuck Scoggins and a team of volunteers, the group includes more than 5,000 members who have
posted more than 12,000 images and 4,000 discussions. A Twitter feed was also launched in late 2008 and
currently has more than 7,000 followers.

Church Marketing Directory
http://directory.cfcclabs.org
Status: Launched in early 2010
A list of tools, resources and companies that help the church communicate better. The Directory has a
narrow focus on church marketing and utilizes a crowd-sourcing approach to optimize efficiency as it
serves up more than 500 resources to churches.

Job & Freelance Boards
http://freelance.cfcclabs.org
http://jobs.cfcclabs.org
Status: Launched May 2007
Looking for church marketing or communications work? Need to fill a church communication problem?
Look no further. The folks who brought you Church Marketing Sucks and the Church Marketing Lab are
time freelance project in the Freelance Board.
CFCC at Work in 2012
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now connecting the church with creative professionals. Post a full - time job in the Job Board or a part-

Local Labs
http://www.cfcclabs.org/local
Status: Launched March 2008
Meet up with local church communications folks to share ideas, encouragement and horror stories. We
help groups get connected through the Church Marketing Lab and a running list of local groups. At this
stage we don’t do more to facilitate groups, but there’s always room to offer more.

Advertising Network
http://www.cfcclabs.org/advertising.html
Status: Launched December 2006
The CFCC Ad Network reaches a concentrated group of communication professionals unlikely to be
found anywhere else. The network serves up approximately 750,000 page views every year. The bulk of
the traffic is on our flagship conversational piece, Church Marketing Sucks. The remaining traffic comes
from the CFCC site, the Job and Freelance Boards and other channels as they come online.

Events Calendar
http://www.cfcclabs.org/events
Status: Launched June 2006

A major way to help church communicators is to connect them with their peers. We’ve assembled a public
calendar listing all sorts of church communications and marketing related events, powered by Google
Calendar, called the Events Calendar.

Outspoken
Status: Launched September 2011

CFCC at Work in 2012
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In the fall of 2011 we published Outspoken: Conversations on Church Communication, a book that
brought together over 60 church communication leaders from around the globe, sharing their ideas and
insights on various topics including branding, websites, social media, leadership, design, writing and more.
While the book was released in 2011, it continued to sell well—nearly 1,400 copies—through 2012 without additional promotion.

Creative Missions
Status: Launched May 2011
CFCC helped support the vision of our friends Cleve Persinger and Eric Murrell as they launched the
Creative Missions outreach. It’s a short term ‘creative’ missions trip where church creatives can put the
skills God had given them to use by helping other churches communicate better. CFCC helped support
the effort by spreading the word through Church Marketing Sucks and by handling all of the donations
and finances for the effort. This year 24 partcipants served 15 churches in Joplin, Mo., and in Northwest
Arkansas. In 2013 Creative Missions will be going to Anchorage, Alaska.

Firestarter
http://www.cfcclabs.org/firestarter
Status: Launched July 2010
Firestarter is a way to recognize churches that have ignited ideas and sparked brilliant communication.
The hope is that this project will fan the flame and spread those creative embers to other church communicators. In 2012 we transitioned to recognizing churches throughout the year and this year’s honorees
included Pathway Community Church in Fort Wayne, Ind., and Substance Church in Minneapolis.

CFCC Meet Ups
Status: Ongoing
While there are only a handful of conferences that specifically focus on the area of church communication,
we know that every conference that happens throughout the year provides a great opportunity to connect church communication leaders. These informal gatherings gave us the chance to meet with people
who have been following the work of CFCC, and provided us with the opportunity to share more about
what we do.

CFCC at Work in 2012
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Speaking Engangements
Status: Began in 2005
CFCC Team Members often accept speaking engagements on behalf of CFCC and have spoken at numerous events such as How, MinistryCOM, Echo Conference, NRB, the Internet Ministry Conference and
more. These have taken the shape of keynote speakers, workshop presenters and even emcees. Presentations have ranged from general discussions of church marketing to specific design workshops to interactive
events dubbed ‘Church Marketing Lab Live’ that recreated the critique process of the online community.

Looking Forward
In 2013, we hope to continue to create valuable resources and provide opportunities, online and offline,
for people to connect. Through continuing to create ebooks, and launching an online certification program,
in addition to a peer coaching program, we believe 2013 will be a key year of CFCC moving forward and
resourcing the church with tools to help them communicate the message of the gospel more effectively.

CFCC at Work in 2012
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CFCC Leadership
2012 Board Members

DREW GOODMANSON (Chairman)
Drew Goodmanson serves as CEO of MonkDev, creators of Ekklesia 360 used by thousands of organizations worldwide. Drew co-founded Kaleo Church where he served as pastor for more than 8 years and coached five new church
plants in San Diego. Drew is a co-founder and board member of the GCM Collective, president of the board at the
Center for Church Communication, board member of the Entrepreneurship Organization and Internet/technology
advisory chair at the Christian Leadership Alliance. He brings more than 16 years of experience visioning, creating
and building organizations that make a substantial impact. He’s spoken at numerous national conferences, written for
several magazines and appeared on shows such as CBS Sunday Morning and NPR’s All Things Considered, discussing
organizational leadership and the intersection of culture and technology.

LORI BAILEY
works with numerous teams, ministries, and campuses to help them communicate effectively. She writes, edits, clears
up communication traffic jams, and asks lots of questions. Lori also leads communication for YouVersion, the free
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Lori Bailey serves as the Learning Chair for CFCC and the Director of Communications at LifeChurch.tv where she

online and mobile Bible. She loves living in Austin, Texas with her husband and son.
As the Learning Chair for CFCC, Lori helped develop a framework and foundation for learning resources and
experiences that will serve church communicators.

JAKE DAY
Jake Day serves as the communications director at Bay Life Church in the Tampa suburb of Brandon, Fla. Jake strongly
believes that church marketing isn’t just a business skill applied to the church, it’s the great commission—and he’s
passionate about mentoring new church communicators and building a strong network of seasoned pros for the
advancement of the gospel.

EMILY ELGIN
Emily Elgin is the creative director at Christ Church outside Washington, D.C. She’s an award-winning designer and
does one-on-one and team consulting with pastors, executives and creative teams across the country. Emily seeks to
connect church communicators with one another, equipping us to empower each other by sharing insight, experience
and mentorship along the way. Emily lives in Northern Virginia with her husband, Keith, their dog, and some seriously
resilient house plants.
Emily developed the comprehensive State of Church Communicators Survey (launching early 2013)--sure to be a
pivotal resource for CFCC development going forward. Complete with annual salary, roles and responsibility investigation, the data will also assist in determining the most valuable format for the new coaching component. This
mentorship initiative will be yet another facet of value CFCC is offering in 2013.
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DAVID URIBE
David Uribe serves as the Director of Arts & Communications at Christ Fellowship Miami. He is currently developing
a Church Communications Certification resource that will help equip communications directors in churches around
the country.

JAMES MARTIN
James Martin gets things done, using business wisdom and technical know-how. He’s the president and COO at Monk
Development, driving business development and performance management to help this church technology company
succeed. He has over 15 years worth of experience in business strategy and leadership, managing multi-million dollar
initiatives and other projects that business buzz words would best describe. He serves the church as the marriage and
family pastor at The Resolved Church in San Diego. He’s also a former police officer and lives in San Diego with his wife
and three kids.
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2012 Team Members

JUSTIN WISE
Justin Wise serves as the Executive Director for the Center for Church Communication. He is the Communications
Director for Monk Development, and speaks on the topic of social media and web strategy at national conferences like
Echo, NRB Exposition, CLA Ministry Internet & Technology Summit, and the Nonprofit Leadership Academy. He lives
in Des Moines, Iowa, and enjoys spending time with his wife and two children.

KEVIN D. HENDRICKS
Kevin D. Hendricks is a freelance writer, editor and web geek, working through his own communications company
Monkey Outta Nowhere. He’s the editorial director for CFCC, overseeing the Church Marketing Sucks blog and all
things with words. Kevin and his wife, Abby, live in St. Paul, Minn., with their two kids and two dogs.

Chuck Scoggins serves as the Church Marketing Lab & Jobs Board Leader. He recently served as Communications
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CHUCK SCOGGINS
Director for Calvary Church, and currently runs 374 Designs, an agency that serves churches and non-profits. He’s
also part of the communications faculty at Lindenwood University and on the Creative Missions leadership team.

ADAM LEGG
Adam Legg serves as the Firestarter Leader for CFCC, an initiative that recognizes leading churches in the area
of church communications. He is also the Creative Arts and Communications Pastor at ChangePoint church in
Anchorage, Alaska.

KATIE STRANDLUND
Katie Strandlund is a lover of coffee, creating and people. Her company Dirty Work helps artists, writers, entrepreneurs
and experienced designers bridge the gap between ideation and implementation. She is passionate about being a
champion of dreamers, encourager of creatives and friend to artists. In her free time she likes to write about striving to
savor life while loving courageously and living wholeheartedly on her blog Cautious Creative. Katie lives in Nashville,
Tenn., with the richest community of friends a girl could ask for.
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CFCC Financials
2012 Income
Amazon Referrals
1,230
Creative Missions
11,245
Donations...
...From Organizations
28
Interest Earned
122
CFCC Ad Network
29,749
Sales: Product
4,922
Speaking & Writing
175
Total
$47,472

2012 Expenses
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Bank Fees
1,005
Cost of Goods (Creative Missions) 10,484
Domains/Hosting
257
Dues/Subscriptions
1,267
Freelance: Content
12,000
Freelance: Manage
15,805
Office Supplies/Printing
29
Postage/Mail
248
Telephone
556
Travel
274
Total
$41,928

