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FROM THE EXECUTIVE DIRECTOR
This has been a tremendous year for church communication
in general! Our board and team at the Center for Church
Communication (CFCC) watches with amazement as this critical
ministry field matures with many voices rising to help guide
those, like you, who roll up their sleeves and lead ministries to
connect with their audiences.

“Thank you for providing
this high-quality, readymade, beautifully-simple
time saver.”
-Shelly

We understand the stress, the juggling, and the expectations
you’re experiencing. Yet, we love to share in the stories of success
as creativity, communication, and strategic process leads to
changed lives through the unique power of the gospel of Jesus.
You truly are courageous as you tackle this important role.
Want proof that we’re making an impact? Take a look through
this document’s pages and join us as we pray for each house of
worship represented, every storyteller and communicator, as well
as for the communities that surround each of them. Our team
does this regularly as we plan our schedules and products—so
that we best meet the needs that abound.
This, being my first year, has been a year of refocus, tough
questions, and adjustment—but I truly am in awe at what our
small team, vast list of volunteers, and supporters have done.
We’re making a difference.
Are we standing still? No. Like this world of communication, we’re
changing, improving, and surfing all the channels, processes,
strategies, and tools that are available. Hoping to give you a
national perspective of what can be achieved through the power
of your presence and effort.
So, hang on, the board of directors and myself are going to be
using the momentum of Courageous Storytellers (member
resources), Church Marketing Sucks (free resources that educate,
disturb, and encourage), Creative Missions (generous creative
missionaries helping under-resourced churches), and Spire (our
exciting new creative opportunity) to propel us into 2019 and
beyond. Enjoy reading the achievements from 2018 in this report,
but watch out… the future is being laid and will be revealed soon.
What a crazy time to be alive!
Mark MacDonald

WHAT WE DO

“Church comm is hard. I
really needed this book.
I love picking it up every
morning and just reading
a little blurb.”
-Amanda

The Center for Church Communication (CFCC) is a 501(c) (3)
nonprofit organization that works to help churches communicate
better.
					
We’re a firebrand of communicators, sparking churches to
communicate the gospel clearly, effectively and without
compromise. We’re advocates for church communicators. We’re
fans of local churches. We’re fellow strugglers.
					
We provide smart coaching and mentoring through blogs, social
media, publishing, events, and more. We promote relationships,
resources, ideas, and models for communication that will
change how people see Christians and the church.
					
We want to see more people saying, “That’s what church should
be!”

OUR VALUES
+ Reflecting Jesus
+ Clear communication
+ Continued learning
+ Generosity in spirit and resource
+ Praising, supporting, and equipping others
+ Collaborating with integrity and transparency
+ Humility in expressing our unique personalities
+ Disagreeing well
+ Not stealing from others
+ Owning mistakes and resolving problems

OUR HISTORY
The Center for Church Communication started as an idea to
help churches communicate better.

“The Church Marketing
Sucks blog has been a
huge influence and
inspiration to me for years!”
-Katrina

The initial roots go back to the late 1990s when Brad Abare
started a marketing agency that worked with a handful of
churches and ministries. It quickly became clear that ministry
pricing didn’t equal financial sustainability, so Brad continued
to help churches on the side while growing his company as a
separate entity outside of the “church market.”
					
Several years later, in 2004, Abare tried again to launch a standalone company that would work exclusively with churches. During
a planning meeting for the launch of CFCC, the idea for Church
Marketing Sucks was also born. Together, the Center for Church
Communication and Church Marketing Sucks would both serve
churches by drawing attention to effective communication and
offering resources for accomplishing the task. It didn’t take long
for CFCC to abandon its original commercial model, and instead
come alongside and be the overarching organization for Church
Marketing Sucks, the Church Marketing Lab and other projects
being hatched. CFCC would be the nonprofit hub for multiple
communication support streams, and continue to foster and
facilitate a community of church communicators around the
world.

TIMELINE

“This was a breath of fresh
air for me as a church communications director! I keep
it on my desk and read it
when I need a little break
throughout the day. It gives
so much great perspective
and encouragement!”
-Christian

2004		
		

First Church Marketing Sucks blog post goes
live in July.

2005		

CFCC incorporates as a nonprofit.

2006		
		

A peer critique effort known as Church
Marketing Lab launches on Flickr.

2009		
Establish board of directors and executive
		director position.
2011		

Publishing efforts begin with Outspoken: 			
Conversations on Church Communication.
		
First Creative Missions trip to the Albany,
		N.Y. area.
2013		
		

First Intensive (then known as Certification
Lab) is held in Nashville, Tenn.

2016		
Courageous Storytellers membership site is
		launched.
2017		

Forged a strategic partnership with Spire.

OUR PROJECTS
CHURCH MARKETING SUCKS
CFCC’s most popular and visible service to churches, the
Church Marketing Sucks blog features helpful ideas, practical
resources, inspiration, and a strong voice championing church
communication. In 2018 we emphasized free resources offered
to our email newsletter list.

“I’m so grateful that you
gave these away. It saved
me so much time.”
-Pam

COURAGEOUS STORYTELLERS

Launched in late 2016, our Courageous Storytellers membership
site has grown by leaps and bounds. Every month we add fresh
content focused on a specific theme, so our library of tips, tricks,
and tools gets better all the time. In 2018 we added a private
Facebook group for members and successfully transitioned
leadership without breaking our stride.

CREATIVE MISSIONS		

Designed as a missions trip for creatives, Creative Missions
gives church communicators the opportunity to use their skills
to help local churches communicate better. In 2018, we went
international as 22 creative missionaries served churches in
Calgary, Alberta, Canada.

PUBLISHING			

Since 2011, CFCC has published books and ebooks, including
Outspoken, Dangerous, and Unwelcome. In 2018 we launched
You’ve Got This: A Pep Talk for Church Communicators by
Kelley Hartnett, as well as the second volume in our church
heroes series, which we gave away to our email subscribers
and members. Much of the year we focused on our newest
book, Rethink Communication: A Playbook to Clarify and
Communicate Everything in Your Church by Phil Bowdle, which
will officially launch in January 2019.

SOCIAL MEDIA
Church Marketing Sucks has an active social media presence
on Twitter and Facebook. CFCC news, blog posts, and practical
content are shared, and we’re also interacting and connecting
with our community.

BOARD
MEMBERS
BRAD ABARE

Brad Abare is the founder of the Center for Church
Communication. He consults with companies and organizations,
helping them figure out why in the world they exist, why anyone
should care and what to do about it. He and his wife, Jamaica,
live in Los Angeles with their daughter, Miró.

NICK JONES

Nick Jones is a journalist, cinematographer, and creative
strategist with over 20 years of experience in supporting
Christian ministries and nonprofit organizations. As the owner
of Lampstand, a documentary film studio based in Oklahoma
City, Nick has provided the creative horsepower behind many
notable conferences and campaigns including the Willow Creek
Summit, People of the Second Chance, Foursquare Church,
Compassion International, The Mentoring Project, and more.
Nick specializes in international journalism, and has filed stories
for organizations in more than 20 countries around the world. As
one of the first creative professionals hired by Life.Church, Nick’s
insight into creative team building, curriculum development
and multi-site strategy make him a highly sought-after creative
consultant. Nick currently lives in Oklahoma City with his wife
Rachel.

NATE LU

Nate Lu is an award-winning creative strategist, thought leader,
and art director with over 15 years experience in the design
industry. He’s steered teams and strategies at multiple creative
agencies and startups including AXS, Capsa, Wipit, Ideation,
Gelcomm, Artime Group, the Foursquare Church, and Azusa
Pacific University. He is super passionate about investing in upand-coming creatives through helping them grow and reach
their potential with the sincere belief that the best designs

combined with the strongest passions can have a
positive impact in the world on multiple levels. Nate
is an alumni of the ArtCenter College of Design in
Pasadena, Calif., and serves as the executive director
for Spire. He sits on the Founders Board for the Office
of Innovation at Azusa Pacific University where he also
teaches senior branding and UI/UX design courses as
an adjunct professor.

MARK MACDONALD

Mark MacDonald is a best-selling author, speaker,
and strategic communication catalyst with the
Florida Baptist Convention. He empowers churches
to become known for something relevant (a thread)
throughout their ministries. Since the 1980s Mark’s
served as creative director at one of Eastern Canada’s
largest agencies and for his church branding agency
in North Carolina. Mark and his wife, Tammy, have two
sons ministering at growing churches in Calgary and
Chicago. His best-selling church growth and leadership
book, Be Known For Something: Reconnect With
Community by Revitalizing Your Church’s Reputation,
is available at BeKnownBook.com. Follow him on
social media: @markmac1023 and his blog.

CLINT MCMANAMAN

Clint McManaman is a designer and creative
strategist with over a decade of experience. In that
time Clint has creatively supported and lead product
teams, nonprofits, and co-founded the nonprofit
heartsupport. Clint lives in Oklahoma City with his
wife Heidi Jo and their two kids Conner and Maylee.

CLEVE PERSINGER

Cleve Persinger is the founder of Creative Missions—
mission trips for media professionals—and director
of partnerships and communications for the West
Virginia Convention of Southern Baptists. He is
passionate about strengthening and planting churches
in small town contexts, specifically throughout West
Virginia and Appalachia. Cleve and his wife, Katie,
reside in Charleston, W.Va., with their children Cy,
Charlotte, and Warner.

ANDY SWART

Andy Swart is married to his great equalizer, Carman,
and they live in Fort Worth, Texas, with their four kids:
Laine, Ellie, Shepherd, and MacArthur. Andy is a church
planter and founded Metro Church of Northwest
Arkansas in 2008. Over a decade later, Andy sensed
God’s leading again, this time to the great nation of
Texas. He is currently the teaching pastor of The Mount
Church in Keller, Texas. Andy spends most of his days
building leaders who build leaders for Christ. He is
currently pursuing a masters in leadership at Dallas
Theological Seminary. Andy loves college football,
reading, working on home improvement projects,
tinkering in the yard, and being with his family. You
can always find his faithful Labrador Retriever, Hondo,
close to his side.

TEAM
MEMBERS
ROBERT CARNES

Robert Carnes is the managing editor at the Orange Group and
also serves as an assistant editor here at Church Marketing Sucks.
He’s the author of The Original Storyteller: Become a Better
Storyteller in 30 Days. Previously, he worked in communications
at two United Methodist churches in Metro Atlanta.

MATT EHRESMAN

Matt Ehresman has been the creative media director at First
MB Church in Wichita, Kan., for five years. Along with his responsibilities with Courageous Storytellers, he is also a blogger for
Boundless. His writing has been published by several magazines,
and his first book Upstream released in 2016. He loves spending
time with his joyful wife Tillie and their infant daughter Heidi.

ERIN FELDMAN

Erin Feldman is a resident with The Austin Stone Institute at The
Austin Stone Community Church. Her role as a resident is varied
but includes writing, editing, illustration and design, and event
planning. In the next few months, Erin will grow toward more vocal leadership roles, such as teaching and coaching writers, and
will begin to work on her first novel. She volunteered with Creative Missions in 2016 and 2017 and serves as an assistant editor
for Church Marketing Sucks.

SHERI FELIPE

Sheri Felipe is a freelance graphic designer and writer, with a
passion for branding and communications in the church. She
currently lives with her husband in West Palm Beach, Fla. Sheri
creates a number of our lead magnets, including social graphics,
calendars, and other resources.

KELLEY HARTNETT

Kelley Hartnett spent more than a decade working in
established churches and helping to launch new ones.
She recently launched Tall Tree Collective, which
helps nonprofits craft messages that inspire people to
get behind their cause. Kelley served as the membership director for Courageous Storytellers for the first
half of 2018 and is the author of You’ve Got This: A Pep
Talk for Church Communicators.

KEVIN D. HENDRICKS

Kevin D. Hendricks is a freelance writer, editor, and web
geek. He’s our editorial director, overseeing content,
books, and more. His communications company, Monkey Outta Nowhere, works with nonprofits, ministries,
and companies that care. Kevin has been blogging
since 1998, once spent a summer as a yo-yoing street
performer on the streets of Chicago and likes to read a
lot. Kevin and his wife, Abby, live in St. Paul, Minn., with
their two kids and two dogs.

MARK MACDONALD

Mark MacDonald is a best-selling author, speaker,
and strategic communication catalyst with the
Florida Baptist Convention. He empowers churches
to become known for something relevant (a thread)
throughout their ministries. Since the 1980s Mark’s
served as creative director at one of Eastern Canada’s
largest agencies and for his church branding agency
in North Carolina. Mark and his wife, Tammy, have two
sons ministering at growing churches in Calgary and
Chicago. His best-selling church growth and leadership
book, Be Known For Something: Reconnect With
Community by Revitalizing Your Church’s Reputation,
is available at BeKnownBook.com. Follow him on
social media: @markmac1023 and his blog.

JEANETTE YATES

Jeanette Yates is the communications director for
Hendricks Avenue Baptist Church in Jacksonville, Fla.
In addition to listening to an epic amount of podcasts,
she helps churches learn more about church marketing
through the Two Church Girls and a Microphone
Podcast, which she co-hosts with Meghan Howard.
Jeanette moderates our Courageous Storytellers
Facebook Group.

2018 HIGHLIGHTS
118 Church Marketing Sucks blog posts.
51 emails to our main list.
1,664 tweets from @cmsucks.
149 documents, templates, and resources, 13 videos and
webinars, more than 250 social graphics for Courageous
Storytellers members.
• 22 creative missionaries served churches with Creative
Missions, generating:
• 10 logos
• 7 websites
• 25 videos
• 13 photo shoots
• 9 printed items and/or templates
• 14 communication and web audits
• 11 signs and window decals
• 6 slide templates
• 9 social media images
• 1 community event planning
• 4 A/V and sound tech trainings
• 5 brand guides
• 8 strategy and planning sessions
• 3,290 miles driven
• 930 hours worked
•
•
•
•

HOW TO GET INVOLVED
Here are a few ways you can join the movement to help churches
communicate better:

JOIN THE CONVERSATION
Post comments and reply to social media posts.

PARTICIPATE
Join our membership site, attend one of our events, or join our
team and volunteer.

DONATE
We don’t ask for money often, but this work does cost money
and we welcome the support. You can make a tax deductible
donation or consider a sponsorship opportunity.

LET’S SHARE THE GREATEST STORY EVER TOLD￼￼
We love serving you, and we love helping you serve one another.
As you can see, there are lots of places where you can join
forces with us and help churches better communicate the most
important story ever told.

CONTACT US TO FIND OUT HOW YOU
CAN GET INVOLVED.

FINANCIALS
INCOME

EXPENSES:

Sponsorships ..............................................................$1,350
Affiliate Earnings ....................................................$2,396
Contributions.............................................................$13,160
Creative Missions:..................................................$14,000
Membership.............................................................$62,487
Product Sales...............................................................$11,814
Events/Speaking......................................................$1,000

Travel (Events + Creative Missions): ..........$11,554
Products:................................................................... $18,066
Bank Charges ...........................................................$2,358
Contract Labor......................................................$46,500
Dues & Subscriptions............................................$5,581
Office Supplies ............................................................$586
Postage.............................................................................. $570
Professional Fees ....................................................... $675
Telephone ..........................................................................$128
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